REUBEN KANG'ETHE
Digital Growth & AI Augmentation Consultant | Marketing Strategy, AI & Digital Transformation, Project Management & Capacity Building
Nairobi, Kenya  |  +254 748 405 665  |  reubenkangethe70@gmail.com  |  linkedin.com/in/reubenkangethe007007
PROFESSIONAL SUMMARY
Versatile digital growth and AI augmentation consultant with experience spanning digital marketing strategy, e-commerce management, brand consulting, project coordination, and business administration. Comfortable operating across FMCG, e-commerce, brand consulting, ministry operations, and technology start-up environments, combining hands-on delivery with structured project and stakeholder management. Certified across a wide range of AI tools and platforms, including Claude, ChatGPT, Jasper, Midjourney, Lovable, and Canva AI, alongside formal project management, operations, and digital marketing credentials. Brings a consistent record of translating strategy into measurable outcomes, whether growing a brand's social reach, coordinating a training rollout, or managing a fixed-assets database.
CORE SKILLS AND COMPETENCIES
1. Digital Marketing & Growth: Digital Strategy, SEO, Content Strategy, Social Media Strategy, Influencer Partnerships, Affiliate Marketing, E-Commerce Management, Web Analytics and KPI Reporting
1. Artificial Intelligence & Emerging Technology: Generative AI, Prompt Engineering, AI Content Creation, AI Product Testing and Quality Assurance, Instructional Design, Learning Management Systems (LMS), Automation
1. Project & Operations Management: Project Coordination, Project Planning and Scheduling, Project Risk Analysis and Management, Objectives and Key Results (OKRs), Stakeholder Management, Team Leadership and Mentorship, Capacity Building
1. Business & Client Development: Client Acquisition, Negotiation, Proposal Development, Customer Engagement, Retail Operations, Organisation Skills
PROFESSIONAL EXPERIENCE
Social Media & Brand Consultant
June 2026 - Present  •  2 mo  |  Independent Practice, for EmaraKrafts  •  Contract  •  Nairobi County, Kenya (Hybrid)
As the Social Media & Brand Consultant for EmaraKrafts, I lead the brand’s digital presence, creative direction, and social media execution for this Kenyan custom furniture brand. My role combines brand strategy, content creation, AI-assisted design, community engagement, and performance tracking to position EmaraKrafts as a premium, design-led handcrafted furniture brand rooted in quality, customisation, and Kenyan craftsmanship.
Key Responsibilities
· Developed the EmaraKrafts brand strategy, defining the brand purpose, story, promise, positioning, customer personas, tone of voice, and messaging framework. 
· Built the social media strategy for Instagram, including content pillars, posting cadence, reels strategy, stories strategy, community management approach, and monthly KPI tracking. 
· Created and manage the monthly content calendar, planning graphic posts, reels, daily stories, captions, call-to-actions, and campaign themes around craftsmanship, custom furniture, wood education, customer experience, and interior inspiration. 
· Lead the brand’s creative direction, including visual identity decisions, logo usage, typography, colour palette, layout style, photography standards, and overall feed consistency. 
· Conceptualise and produce premium graphic posts, reels, and daily stories using design tools and AI-assisted creative tools as part of a full social media and brand consulting retainer. 
· Create high-end editorial furniture visuals and campaign concepts that position EmaraKrafts as a refined, trustworthy, and premium custom furniture brand. 
· Write social media captions, post copy, campaign messaging, and story prompts in a warm, relatable, and brand-aligned voice for Kenyan homeowners and families. 
· Manage day-to-day community engagement, including responding to comments, supporting DM conversations, encouraging enquiries, and maintaining the brand’s warm customer experience online. 
· Track content and channel performance through a monthly performance dashboard, monitoring KPIs such as reach, impressions, profile visits, clicks, DMs, saves, comments, enquiries, conversions, and content delivery. 
· Review top-performing posts and audience engagement trends to identify what content drives visibility, trust, enquiries, and customer interest. 
· Support the brand in shifting from primarily referral-driven growth to a stronger Instagram-led discovery and enquiry channel. 
· Ensure all content reflects the brand promise: “You Imagine It. We Build It.” while maintaining a premium, consistent, and customer-centred brand presence.
Digital Learning & AI Solutions Specialist
July 2026 - Present  •  1 mo  |  TheGeekyHub  •  Contract  •  Nairobi County, Kenya (Hybrid)
As a Digital Learning & AI Solutions specialist, contribute to the design, testing, and delivery of AI-powered learning solutions and digital transformation initiatives. Working within a start-up environment, collaborate across digital learning, AI product development, content creation, and client engagement to help organisations leverage artificial intelligence for greater productivity and scalable learning experiences.
Key Responsibilities
1. Research, evaluate, and validate emerging AI tools for creative, educational, and business applications.
1. Develop and structure self-paced digital learning content for AI training programmes.
1. Create AI-assisted content, including written materials, images, videos, voice-overs, and learning resources.
1. Support the digitisation of training materials into engaging, LMS-ready online courses.
1. Test AI-powered software solutions, document findings, identify bugs, and recommend product improvements.
1. Assist with AI product demonstrations, client onboarding, and customer engagement activities.
1. Contribute to project coordination, documentation, and cross-functional collaboration.
1. Conduct research on emerging AI technologies, automation platforms, and digital learning trends.
1. Support digital marketing and social media initiatives to promote AI education and technology solutions.
Core Skills: Artificial Intelligence (AI), Digital Learning, Instructional Design, AI Content Creation, Generative AI, Prompt Engineering, Learning Management Systems (LMS), Product Testing, Quality Assurance, Research, Digital Transformation, Project Coordination, Customer Engagement, Content Strategy, Automation
Ministry Support Associate | Leadership Development Program
May 2025 - April 2026  •  1 yr  (Career Break)  |  Mamlaka Hill Chapel  •  Seasonal  •  Nairobi County, Kenya (Hybrid)
During this Leadership Development year, served in the Discipleship & Prayer Ministry with a focus on spiritual formation, team support, and ministry operations. The role integrates ministry leadership exposure with hands-on service across multiple discipleship environments.
Personal Development
Participated in biblical training, leadership coaching, formation practices, and structured mentorship, developing servant leadership, organisational planning, interpersonal communication, and administrative coordination skills through practical ministry service.
1. Drafted ministry communications, reports, updates, and other administrative documentation.
1. Maintained ministry records, schedules, and programme documentation.
1. Assisted in programme coordination to ensure smooth execution of discipleship initiatives.
1. Supported volunteer management and coordination for ministry events and activities.
1. Served as liaison between the church and advertisers during the Marriage Conference.
1. Coordinated vendors for the Christmas Bonfire event.
1. Supported logistics for Baby Dedication services.
1. Assisted in planning and execution of the Volunteers' Dinner.
1. Collaborated across ministry departments to deliver large-scale church events and volunteer engagement initiatives.
Core Skills: Project Management, Strategic Communications, Organisation Skills, Volunteer Coordination, Event Logistics
Digital Marketing & Sales Consultant (Multiple Engagements)
September 2023 - May 2025  |  Contract / Part-time  •  Nairobi County, Kenya (Hybrid)
Independently engaged as a marketing, brand, and digital consultant across four organisations, delivering social media strategy, content, SEO, e-commerce, and brand identity work on a contract and part-time basis.
Topserve Limited
October 2023 - May 2025  •  1 yr 8 mos  |  Contract  •  Hybrid
As Digital Marketing Consultant, specialised in driving digital growth and enhancing brand visibility for a leading supplier of cake decorating accessories, developing and implementing data-driven marketing strategies to connect with audiences, increase engagement, and elevate the brand's online presence.
Key Highlights
1. Social Media Growth: Achieved over 1,000% growth in social media reach on platforms including Facebook, Instagram, and TikTok, by creating tailored content, using analytics for targeting, and engaging with followers to build a strong online community.
1. Influencer Partnerships: Orchestrated partnerships with influencers, boosting brand awareness, engagement, and sales, particularly during targeted marketing campaigns.
1. Content Strategy: Developed a comprehensive content strategy that increased organic website traffic by 41%, creating engaging and informative content across social media channels and the company website.
1. E-Commerce Development: Played a key role in the development and management of a new e-commerce website, optimising user experience and supporting the company's online sales growth.
1. Affiliate Marketing Programme: Launched and managed the affiliate marketing programme, contributing to increased customer loyalty and significant growth in e-commerce revenue.
1. Planned, launched and optimised Meta (Facebook & Instagram) advertising campaigns to generate qualified furniture enquiries.
1. Managed campaign budgets, audience targeting, A/B testing and performance optimisation through Meta Ads Manager.
1. Monitored Google Ads performance and implemented optimisation recommendations to improve ROI.
1. Data-Driven Decision Making: Leveraged web analytics to drive targeted marketing campaigns, resulting in a 37% improvement in customer engagement and a 143% increase in quality lead generation.
Core Skills: Digital Strategy, Customer Service Management
Mrprince Baking Accessories
January 2025 - May 2025  •  5 mos  |  Contract  •  Hybrid
Key Outcomes
1. Improved website structure, design direction, product categorisation, and SEO readiness.
1. Enhanced digital brand visibility and content quality across major platforms.
1. Developed a structured training roadmap, building internal team capacity for digital execution.
1. Strengthened alignment between website merchandising, content strategy, and brand identity.
Key Responsibilities
1. Directed website development and UX improvements, acting as liaison between stakeholders and the developer to ensure timely delivery, feature completeness, and mobile responsiveness.
1. Shaped product architecture by defining structured category and subcategory mapping, SKU organisation, product naming conventions, and SEO-aligned metadata.
1. Developed SEO-ready product descriptions to enhance ranking, clarity, and conversion.
1. Guided brand identity development including logo direction, design brief creation, visual applications, and brand consistency across communication channels.
1. Conducted full social media audits (TikTok, Instagram, Facebook), identifying gaps and implementing improvements for brand positioning and engagement.
1. Built and implemented a comprehensive social media strategy, including content pillars, campaign themes, and monthly calendars.
1. When engaged, managed content execution, including publishing, caption writing, UGC integration, platform growth initiatives, and customer DM engagement.
1. Produced compelling product, banner, and category copy to improve clarity, storytelling, and engagement.
1. Designed and facilitated an 8-session training programme (theory and practical) for directors and staff on digital branding, platform use, content planning, and analytics.
1. Supported customer service optimisation across digital touchpoints.
1. Delivered performance reporting with insights, challenges, and optimisation recommendations.
1. Provided ongoing advisory on digital strategy, market positioning, branding consistency, and competitive differentiation.
Core Skills: Search Engine Optimization (SEO), Digital Strategy, Brand Identity, Social Media Strategy
Jimmy Group Designs
December 2024 - May 2025  •  6 mos  |  Contract  •  Hybrid
1. Client Acquisition: Spearheaded direct client outreach and cold calling efforts, targeting corporate clients to expand business reach.
1. Marketing Strategy Development: Designed and implemented tailored marketing strategies to position Jimmy Group as a leading provider of branding and design solutions.
1. Networking and Partnerships: Established and nurtured relationships with corporate clients through networking events and strategic collaborations.
1. Campaign Execution: Managed marketing campaigns, utilising brochures, flyers, and other promotional materials to attract potential clients.
1. Content Marketing: Created engaging content using sample products, showcasing Jimmy Group's offerings across multiple channels.
1. Social Media Consulting: Provided strategic guidance on enhancing Jimmy Group's social media presence to align with brand goals.
1. Performance Reporting: Delivered detailed reports on marketing activities, progress, and client acquisition milestones.
1. Commissionable Sales: Negotiated and closed high-value corporate orders, earning commissions on major deals.
Core Skills: Project Management, Marketing, Client Acquisition, Negotiation
Tinsel Decor - Party Decorations Accessories
September 2023 - December 2023  •  4 mos  |  Part-time  •  Hybrid
1. Spearheaded a comprehensive digital marketing strategy, collaborating with the in-house team to enhance brand visibility and drive online sales.
1. Developed and executed comprehensive social media strategies aligned with business goals.
1. Created engaging content for various platforms, including Facebook, Instagram, Twitter, and TikTok.
1. Monitored social media accounts, analysed performance metrics, and provided regular reports.
1. Collaborated with cross-functional teams to align social media efforts with broader marketing initiatives.
1. Stayed updated on industry trends and recommended adjustments to strategies.
Core Skills: Digital Strategy, Content Strategy
Topserve Limited   1 yr 11 mos (Employee)
Nairobi County, Kenya
Digital Marketing Lead Associate
March 2022 - September 2023  •  1 yr 7 mos  |  Full-time
1. Coordinated influencer partnerships, resulting in increased brand visibility, heightened engagement, and enhanced sales during targeted periods.
1. Contributed to the planning and execution of events such as expos and open days to reach new and emerging markets.
1. Worked closely with cross-functional teams, including design, sales, and inventory, to ensure alignment between marketing strategies and business objectives.
1. Provided mentorship and guidance on digital marketing best practices to junior team members.
1. Managed an OpenCart e-commerce website and conducted regular audits to improve user experience.
1. Developed and implemented social media strategies across multiple platforms, including Instagram, Facebook, Twitter, TikTok, and LinkedIn.
1. Created compelling content such as blog posts, product descriptions, and videos to drive marketing efforts.
1. Collaborated with the creative team to design visually appealing graphics and visuals.
1. Implemented SEO best practices to enhance search engine visibility.
1. Generated and presented reports on key performance indicators (KPIs) to the management team.
Core Skills: Project Management, Objectives and Key Results (OKRs)
Retail Sales Representative
November 2021 - February 2022  •  4 mos  |  Full-time
1. Operated the EPOS as a teller.
1. Offered front-end customer care services.
1. Conducted direct product sales to walk-in customers and online requests.
1. Reconciled new-stock sheet (inventory) and shop stock.
1. Carried out stock control through receiving new stock and ensuring additions were made to the EPOS system.
1. Assisted customers with packaging and confirmed they received what they requested and paid for.
1. Facilitated order delivery to distant clients.
1. Briefly worked in back-end operations, including warehouse management.
1. Conducted stock takes, inventory audits, and sales and stock reconciliations.
Core Skills: Retail Operations, Organisation Skills
Assets Management Assistant
May 2021 - November 2021  •  7 mos  |  Kenya Wildlife Service (KWS)  •  Seasonal  •  Kenya
1. Coordinated inventory of fixed assets in accordance with the Fixed Assets Management Manual.
1. Received, verified (quality control), tagged, and entered into the fixed assets database goods acquired in accordance with the Fixed Assets Management Manual.
1. Monitored the movement of fixed assets by issuing asset movement permits, following up on asset movement, and updating asset location in the database accordingly.
1. Entered fixed assets information into the database based on asset technical descriptions and database nomenclature.
1. Accounted for fixed assets, including recording additions and deletions.
1. Supported assets policy review and sensitisation.
1. Accounted for donor and purchased assets.
Core Skills: Objectives and Key Results (OKRs), Organisation Skills
Operational Risk Management
May 2020 - October 2020  •  6 mos  |  BAC Risk Limited  •  Internship  •  Nairobi County, Kenya
1. Conducted due diligence and background checks on Kenyan companies for international investors.
1. Conducted due diligence on selected garages for an international insurance company.
1. Carried out fieldwork to collect data on garage state and condition of equipment used at the garages.
1. Conducted research on the ethics and integrity policy of the garages.
1. Conducted a study on the garages' service delivery and security procedures.
1. Prepared and submitted summative reports.
1. Formulated ethics and integrity policies for a large online education technology company.
Generally worked to identify and limit the risk associated with a company's operations, assessing business operations, identifying issues, and creating reports on findings.
Core Skills: Objectives and Key Results (OKRs), Organisation Skills
EDUCATION
Bachelor of Business Administration, Project Management Major
Dedan Kimathi University of Technology (DeKUT)  |  Issued December 2021
Activities and societies: Rotaract Club / Rotary Foundation; Sport: Badminton.
Relevant Coursework
1. Accounting for Assets
1. Principles and Practice of Auditing
1. Cost Accounting
1. Operations Research
1. Management Mathematics
1. Computer Application to Business
1. Leadership and Governance
1. Strategic Management and Leadership
1. Company and Business Law
1. Project Risk Analysis, Management and Insurance
1. Project Decision Making
1. Project Appraisal
1. Project Costing and Control
1. Project Finance Management
1. Project Organisation, Leadership and Team Management
1. Project Management Decision Models
1. Project Planning and Scheduling
Core Skills: Organisation Skills, Objectives and Key Results (OKRs)
High School Diploma, Kenya Certificate of Secondary Education (KCSE)
Oloolaiser National High School
Activities and societies: Sports (Badminton); Society: Children's Rights.
Subjects: Mathematics, English, Swahili, Geography, Business Studies, CRE, Biology, and Chemistry.
Core Skills: Business Management, English Literature
LICENSES AND CERTIFICATIONS
Artificial Intelligence and Emerging Technology
1. Master of Claude Code, Coursiv. Build and plan multi-page websites and functional apps using plain-language descriptions; connect external data sources and plugins; create reusable project setups with CLAUDE.md and slash-command skills; set up scheduled routines for human review.
1. AI for Business Operations, Coursiv. Use AI for instant research briefings, data analysis, and strategy stress-testing; produce high-impact communications and presentations with AI-assisted structure; apply ethical AI governance principles.
1. Artificial Intelligence and Business Strategy, National Association of State Boards of Accountancy (NASBA).
1. AI in Project Management, Project Management Institute (PMI). Issued June 2026, expires June 2036.
1. AI Essentials for Project Management, Coursiv. Issued June 2026, expires June 2036. Documentation speed with ChatGPT; planning with ChatGPT and Asana; workload balancing; risk management with Notion; team communication with Slack; effortless reporting; responsible AI use.
1. Canva AI Mastery, Coursiv. Issued June 2026, expires July 2036.
1. Websites & Apps with AI, Coursiv. Issued June 2026, expires July 2036. Built a website and an app using AI tools, added AI features and automations, and launched to the public.
1. Marketing with AI, Coursiv. Issued June 2026, expires June 2036. Automating marketing efforts for optimum results.
1. AI Mastery Programme, Coursiv. Issued June 2026, expires June 2036. In-depth, daily-use training on Claude (writing, research, strategy, documents), ChatGPT (brainstorming and drafting), Jasper (marketing copy), Midjourney (visual and creative concepts), and Lovable (building functional web apps without code).
1. Master of Jasper AI, Coursiv. Issued June 2026, expires June 2036.
1. ChatGPT Mastery, Coursiv. Issued June 2026, expires June 2036.
1. Master of Midjourney, Coursiv. Issued June 2026, expires July 2036. Creating images and illustrations using Midjourney.
1. Loveable AI (Lovable), Coursiv. Issued June 2026, expires June 2036.
1. Claude AI, Coursiv. Issued May 2026, expires May 2036.
1. Design Thinking in the Age of AI, LinkedIn Learning. Issued June 2026, expires June 2036.
Digital Marketing
1. Marketing Communications, National Association of State Boards of Accountancy (NASBA). Issued July 2026, expires December 2036.
1. Building an Integrated Marketing Plan (Integrated Online Marketing), Project Management Institute (PMI). Issued July 2026, expires December 2036.
1. Digital Marketing Foundations, LinkedIn Learning. Issued June 2026.
1. Digital Marketing Strategy, Simplilearn. Issued April 2022. Covers digital marketing strategy overview, creating narratives, positioning customer needs, describing customer segments and personas, market and keyword research, mapping the customer journey, creating a marketing calendar, CRM framework, and analytics measurement and management.
1. Digital Marketing Masterclass (Digital Marketing Strategy), IIDE - The Digital School. Issued March 2022. Covers digital marketing, SEO, SEM, SMM, and email marketing.
1. Digital Marketing Fundamentals, Google Digital Garage. Issued April 2022. Covers taking a business online, making it easy for people to find a business on the web, reaching more people locally and on social media or mobile, reaching more customers with advertising, tracking and measuring web traffic, selling products and services online, and taking a business global.
1. Go-To-Market Strategy, Udemy. Issued February 2024. Covers understanding and creating a go-to-market strategy, developing an ideal customer profile (ICP), and building a marketing plan based on that ICP.
Project Management and Business Operations
1. Intelligent Automation for Project Managers, LinkedIn Learning. Issued June 2026.
1. Operations and Performance Management Professional (Operations Management Diploma), Alison. Issued September 2020.
1. 2024 DTB-KBA Financial Literacy Training Certificate, Diamond Trust Bank. Issued November 2024.
AFFILIATIONS AND VOLUNTEER ACTIVITIES
1. Member, Rotaract Club / Rotary International
1. Volunteer, Discipleship and Prayer Ministry, Mamlaka Hill Chapel
REFEREES
Available upon request.
